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Part A
0 Answer any ten questions.
Each question carries 2 marks.

|. Define Microeconomics

Differentiate between movement in demand and shift in demand.

1

What is advertising elasticity of demand?

led

4.  Distinguish between short term and long term demand forecasting.

5. What is meant by Delphi technique?

6.  What is production theory?

7.  What is meant by diseconomies of scale?

8. What is [soquant?

9. Differentiate between short term cost and long term cost.
. 10. What is duopoly?

I1. What is Monopsony?

12. List different stages of product life cycle.

(10%2=20)
Part B
Answer any six questions.
Each question carries 5 marks.
13. Explain the concept of time perspective with an example.
14. Explain the factors influencing elasticity of demand.
5. What are the types of income elasticity of demand?
16. State the assumptions of law of diminishing returns.
17. The short run cost-output is the relationship between output and variable costs. Discuss.
18. Graphically explain the concept of equilibrium price.
Page 1/2 Turn Over

Scanned by CamScanner



R

19. What is monopoly? What are its features?
20. What are &e objectlves of price dlscnmmatlon‘?
21. Explain skhmmng pricing and penetration pricing for new products

Part C
: Answer any two questions.
et Each question carries 15 marks.
AT P

gl gg‘ Bxplam duﬁereﬁ (ypes of decision.
T B&_plam with tbgzsmtable examples the various determinants of demand.

g Sy . B Explaﬁn the m @fretums to scale with the help of an ewnple.

(6%5=30)

(2%15=30)
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