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Part A

Ansv;er any ten questions.

Each question can'ies 2 marks.
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What are tangible goods?

What is a' store. or plivate label' brand?

Define branC identiq,,

What is brand name protection?

What is a wordmark?

What is a trademark?

What is a tagline'.'

What do you mean by brand positioning?

Det-ine brand equity

What is image related brand ertension?

Write anv trvo benefits of brand iicensing.

lvlention any two advantages of co-branding

ll. Explain lhe term product. What is product mix?

Part B

Anstt,er any six cluestions.

Each questi.on carries 5 marks.
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!pr. What is brand audit?

21. Explain diflerent types olco

{6x 5=30)

Part C

ctny two questions.
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22. Define brand name. Explarn the

;li:' Explain various

l.l. Explain dilf'erent types of logo. \Vhat are the characteristics of a good logo?

Al What are difi-erenr types ol brand extlnsion? What are the benefits ol brand extension?
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