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Part A
Answer any ten questions.
Each question carries 2 marks.

1./ What do you mean by the term market?
e What is ' selling concept ' of marketing?

3. What is Culture Segmentation?

- Define marketing mix

5. Whatis an individual Brand?

6. Whatis a label?

7. What is Monopolistic competition ?

-~ What is a distribution channel?

@./ What is promotion mix?

10. What is Out Door Advertising?
11/1./ How marketing research can help in pricing?
12./What is primary data o

(10x2=20)

Part B
Answer any six questions.
Each question carries 5 marks.

13. What are the various macro environmental factors influencing marketing?

- What are rational product buying motives?

15./ How product mix differs from product line?

- What are the marketing mix strategies adopted at decline stage of a product?

Turn Over

ﬁﬁmm Page 1/2



17. What are the factors affecting a firm’s pncing decision?
18. How marketing objectives of a firm influence its prcing?

f&/ What are the important trade sales promotion techniques?
k?MatarevaﬂoustypesofﬁslsfacedbyaMetr\gnatage(’

20. What is marketing nis|

é( Explain marketing audit?

pPartC
Answer any two queshons.
Each question carries 15 marks.

XZ./ Explain the various factors affecting consumer behaviour
23. What is packaging? What are its functions? Explain important packaging strategies agopt=d 0y

24.

25.

marketers in India.
What is pricing? Explain the steps in setting pricing. Why pricing is considerad as an mporEni

function?
What is the importance of personal selling? Also Explain various steps involved in the seling process.
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