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Media Relations.

PRSI. ‘ :

Cross Media Ownership.

Grapevme ‘ | =
Name two leadmg PR compames m Ind1a :
Feedback RS, o s
Slogan. " |

Part (o}

Answer any six questwns :
Each questzon carries 4 marks

E 6439

| "(8_x2=16)

Suggest PR strategles to allay the fears of mtrusmn to pr1vacy by Aadhar enrolment

‘A good Journahst can effectively functmn asa PRO Comment

Define Public Relatlons What are the obJectlves of PR 7 g

Explain Code Athens ROV
‘What are the tools of outdoor publ1c1ty ?

Why social au_dxt is _lmportant m.l?R sy e

Differentiate advertising and PR.

What is spin doctoring ? - -, -

How surveys cen be best ntiliéed' for effective PR ? "

- Part D

Answer any two questions.
Each questwn carries 15 marks i

}Explaln the ethical conS1derat10ns of PR.

Trace the history and development of PR.

(6x4=24)

Build a PR campaign to dilute negative publ1c1ty resulted from the lmplementatlon issues of GST.

What is crisis management ? Elucidate ‘with an example.

(2 x 15 = 30)

Scanned by CamScanner



